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Thank you so much for taking part in this historic movement 

where our children will believe that they Can and they Will be 

the Change!

The Design for Giving contest is part of the Joy of Giving 

week which is being held from 27th Sep to 3rd Oct (an initiative 

by GiveIndia Foundation). The sole purpose of the Joy of Giving 

week is to inspire people from all walks of life to Give.  

Give what?  
Give anything - from smiles, to books, to time, to hope ..

Through the ‘Design for Giving’ contest we aim to reach out to 

over 20,000 schools and have over 100,000 children take part 

in this contest.  

It will be our children’s bold, fresh ideas that will be documented 

and showcased to demonstrate that our children can ‘design’ 

solutions for India’s greatest challenges!

Once again-thank you for your participation and 

let’s make history!

Kiran Bir Sethi

Founder / Director 

The Riverside School

www.schoolriverside.com

NAMAShkaar!

Riverside School
 presents

Be  t he change you want  t o

see in t he worl d

Knowledge Partners :

Promoted by : Proud to be part of :

National Institute of Design

www.nid.edu www.stanford.edu/group/dschool/ www.ideo.com

e : designforgiving@gmail.com  t : +91-97126 16125

www.schoolriverside.com
www.joyofgivingweek.org

for more information:

designforgiving@gmail.com

call +91-98250 21370

+91-97376 72867

www.designforgivingcontest.com
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1) What is it that troubles you the most 

and you would like to change?

2) A problem which is touching many lives

3) A problem that can be ‘changed’ in 

some manner in a week.

CONTEST GUIDELINES
Over a 100 prizes to be won!

Leading the “Change”

Things to Consider
SCHOOL’s to win Laptops /cameras for best

 ‘Change Making Ideas’ under these categories:

Boldest ideas

the ‘gandhi’ prize

Most people impacted
Quickest impact

Maximum Potential for Long Lasting Change
easiest to Replicate

Most Environmentally Friendly

WHY?
The contest is about making our children belie

ve that

CHANGE is POSSIBLE and that THEY CAN be the CHANGE.

HOW?
1) Share the idea of the contest with

 the age group 

(10 to 13 years).

2) Select a mentor teacher and form teams (not more 

than 5 students per te
am)

3) Get each team to follow the simple  step process 4

(FEEL, IMAGINE, DO, SHARE)

TIPS FOR TEACHERS
1)  Inspire the stude

nts and make them see that 

changing lives can be meaningful & fun and that 

through this proces
s they can also ‘be changed’.

2) Try to get them
 to engage with real people and 

real issues that effect the stude
nts directly- no 

matter how simple they are and that can be done by 

them!!
3) Help them think beyond the “first a

nswer” and guide 

them to include as many of their school m
ates in the 

act of giving.

4) Help children to think
 of change beyond ‘Money’ 

5) Remind them to document the process and record the 

number of people affected by the cha
nge.

 

The timeline has been kept flexible so that every school can fit it into their timetables. 

Since we are aware that some schools might have exams or holidays during this time, please choose ANY WEEK from 15th August to 3rd October for the contest from ‘idea to implementation’
Since India will be engaged in ACTS OF GIVING during 27TH SEPT to 3RD OCT ,we encourage schools to participate during that one week, but the contest is open from AUGUST 15 to OCTOBER 15- requirement only that the implementation phase lasts not more than ONE week during that period... 

Looking forward to your change making stories !!!

JUDGING CRITERIA 

We will looking for ideas that have the:

1.  Potential to benefit a large number of 

people. 

2. Potential to look at an existing 
problem with a fresh perspective.

3. Potential to effect significant change 

in ONE WEEK.

4. Potential to not only see change in 
others lives, but in the lives of the 
students doing it.

  IMAGINE  IMAGINE
1) Talk to the people connected to the 

problem.

2) Use the feedback to generate ideas.

3) Choose the one that can be done

in a week and can affect change.
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  DO  DO  3  3
1) Plan for what you will do during that week.

2) Implement the selected idea in a week. 

3) Record how the idea changed lives. 

  SHARE  SHARE
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Send in your Submission form with 
documentation by any one of these mediums..
1) Text and illustrative document

2) Photo and text document

3) Power point presentation

4) Video / YouTube 

“Why can’t our cities

be more child friendly”?

“Imagine closing down
a street once a month for 

traffic and making it
a playground for children”!!

“Got the Municipal Corporation 
and the Traffic police to believe
in the idea - closed the street 

and 5000 children participated
in dance, painting, tattoo....”

“Now even
other cities are doing our

idea in their streets....
Yeah!!”

CASE STUDY

Riverside School children launch 

aProCh - an initiative to make Ahmedabad

the first Child Friendly City 
www.aproch.org

  FEEL  FEEL

All ideas will be showcased on the website. There are 

plans to publish a book with the top 100 inspiring 

stories of change. 

We hope that these stories will remind us about the 

power our children have to ‘change the world’....


